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The partnership with Metco has resulted in the first
wear-resistant, stain-resistant and antibacterial
hi-tech porcelain mosaic collection

If trodition deserves respect, in-
novation needs partners. Thot's
why, in response to g specific
morket need for healthiness,
functionality and safety without
sacrificing aesthetics, the Al
toeco Group (Appiani, Ceramica
Bardelli and Ceramica Vogue)
teamed up for g partnership
with Metco, the Valsomoggia,
Bologna-based leader in the
field of digital scluble ink devel-
opment. The result is the new LA-
PIS collection,

This new collection uses Metco's
ZeroBaokter technology, @ solu-
tion that has the odvontoge of
making the mosaic virtually in-
destructible, stoin-resistant and
above all impervious to mowuld
and bacteria,

“Our design concept is to ‘de-
sign differently’,” explains
Gignmaria Bardelli, Marketing
& Design Director of the Altoeco
Group. How better to exploit the
historical value of o brand thon
to make the most traditional
product “eternal”?

LAPIS is g highly technical porce-
lain stoneware, "the world's first
mesaic with an antibacterial
finish®, says Gionmaric Bardel-

fi, *This was ochieved thanks
to the perseverance of Metco,
which worked together with us
to develop the product and to
ebtain oll the necessary certi-
fications from the top Ihtalion
laboratories.”

LAPIS is offered to the market
with Appioni BioShield+* finish
which Incorporgtes Metco's
ZeroBakter solution. One of the
key odvontages is the foct that
it is the first “structural”® solution
in the sector capable of produc-
ing ceramic products with oc-
thve, certified, meosurable and
fong-fasting antibocterial prop-
erties. Rather than ¢ surfoce
treatment, it is a solution fa sil-
ver-enriched metal complex)
that penetrotes inside the body
of the unfired product and is
subsequently incorporated dur-
ing firing, developing active
and permanent antibacterial
centres.

“We are the ingredients of @ suc-
cesstul recipe that has been cre-
ated through the joint efforts of
two partners: the Altoece Group,
which has believed in this tech-
nology, and Metca, which has
built its international reputation
on the obility to break away from
old parodigms,” soys Metco's
marketing director Claudio Coso-
lari, *Companies like ours don't
adopt to standards but ‘create’
them, producing something that
didn't previously exist.”

Salus per agquam

A spo, or “salus per aquam®, is
the ideal environment for the
LAPIS collection, which thanks to
ZeroBakter is resistant to mould,

actively eliminates 99% of bac-
toria and is suitable for fre-
quent sonitisation, even with
aggressive cleaning ogents.

It is idegl for use in swimming
pools and bathrooms, as well as
in restagurants, schools and pri-
vate outdoor and indoor Spaces.
These ore just some of the areas
of use of the product, available in
@ variety of colours that combine
the concept of "natural” jon ob-
vious reference to natural stones)
with the ability to convey an
emotion and appeal to the end
user's sensibilities.

“LAPIS Is @ smort material that
meets the needs of human
beings and contemporary de-
sign,” notes Clanmaria Bardeili.

For Altoeco, sustainability is
meore than just g sfogan, *By 2023
we want to certify foctory sus-
tainability reports for all Group
companies,” explains Gianmaria
Bardelli, This was the same phi-
losophy that inspired the devel-
opment of LAPIS with the goal
of creating @ product that is
superior in every way, a hi-tech
porcelain produced using o sin:
gle-pressing process,

Like the other colfections, LAPIS
reaffirms Appioni's dedication
to small sizes, No tile produced
by the company is lorger than
20x40 cm in size, despite - or
perhops becouse of - the fashion
for “large slabs”. A further major
technofogical chalenge con-
cerns the versatility of the mosa-
ic moulds, where the 30x30 cm
size will soon be joined by new
modules produced flexibly and
on a just-in-time basis by means
of 3D printing.




